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17%

28%*

12%

11%

25%*

16%

55%

45%

59%

61%

47%

56%

Total

People aged 16-34

People aged 35-54

People aged 55-75

London

Rest of GB

LESS OFTEN MORE OFTEN

Base: 2168 UK adults aged 16-75  27 Jan – 29 Jan 2023.
Q: Q: This winter (2022-2023), have you used your heating less often than in previous winters, more often, or about the same amount?

The UK public presents a restrained approach towards the use of 
heating. Over half (55%) reported that they used their heating less 
often this Winter

USE OF HEATING - NET:
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12% 39% 43% 5%

1 in 2 are frequently or always cold while inside their own homes.

Always

5

How often, if at all, have you felt cold while inside your home this winter (2022-2023)?

OccasionallyFrequently Never

Base: 2,168 Online British adults aged 16-75, 27th – 29th January 2023
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69%

30%

16%

27%

12%

40%

There is widespread support for the creation of a ‘social tariff’ paid for by 
increased tax on the profits of energy companies – with opinion split if it 
meant increases in general taxation.

Increases in general taxation

Strongly/tend to support

6

Some people have suggested that energy bills should be capped for vulnerable people, paid 
for by a ‘social tariff’ funded through taxation. To what extent would you support or oppose 
vulnerable people having their energy bills capped through…?

Increased tax on the profits of energy companies

Strongly/tend to opposeNeither support nor oppose

Base: 2,168 Online British adults aged 16-75, 27th – 29th January 2023
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8%

6%

7%

14%

37%

23%

76%

55%

65%

2 in 3 think the British government has done too little to combat the cost of 
energy in the UK.

Among all

Far/a bit too much

Among 2019 Labour voters

7

Thinking about the efforts of the British government to combat the cost of energy in the UK, 
do you think they’ve done too much, not enough, or the right amount?

Among 2019 Conservatives voters

Far/a bit too littleThe right amount

Base: 2,168 Online British adults aged 16-75, 27th – 29th January 2023, including 2019 Conservative voters (630) and 2019 Labour voters (580)
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Cost cutting is the most common reason for saving energy – but 
the environmental benefits are also a key consideration

8

Q. Thinking about why your household might want to save energy at home, which, if any, of the reasons shown below most apply to your household?
Base: 951 Online British adults aged 18-75, who are reducing energy usage and / or receiving or searching for advice on how to, 1st – 4th November 2022. NB: Don’t know / Prefer not to say not shown

24%

28%

28%

32%

80%

To improve the wellbeing of me or others in my household (for example,
by giving us peace of mind about how much energy we use)

To improve the UK’s energy security (helping the UK to produce the all 
the energy it needs for itself, so supplies are less likely to be interrupted 

and the UK is less reliant on energy imports from other countries)

It is good for the environment, or helps reduce climate change in other
countries around the world

It is good for the environment, or helps reduce climate change in the UK

To save money

Reasons for saving energy at home
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Most net zero policies continue to enjoy broad support 
among the UK public

10

Base: 16,160 UK adults aged 16+ per policy, 27 Oct – 2 Nov 2022.
Q: To what extent do you support or oppose this?
NB: 2021 figures will differ from previous releases as they show support for neutral policy framing, which was shown in the 2022 re-run.

Frequent flyer levies

Changing product pricing to reflect how 
environmentally friendly products are

Phasing out the sale of gas 
and coal boilers

Electric vehicle subsidies

Increasing vegetarian/vegan
options in public food provisioning

Ensuring access to sustainable 
pension funds

Creating low traffic neighbourhoods

Higher taxes on red meat
and dairy products

Difference 
v 2021

Rank 
2021

+3 1

+6 3

+5 =6

+1 4

= =6

-10 2

+3 8

-6 5

64%

54%

50%

53%

50%

59%

45%

51%

#NetZeroLiving`
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After considering the personal lifestyle impact, the UK 
public would still support net zero policies on balance

11

Base: 2022 - 16,160 UK adults aged 16+ per policy, 27 Oct – 2 Nov 2022. 
Q: If this policy meant that you personally … to what extent do you support or oppose it?
NB: 2021 figures will differ from previous releases as they show support for neutral policy framing, which was shown in the 2022 re-run. Net support  
is the overall level of support for the policy accounting for those who oppose it i.e. the difference between support and oppose.

Frequent flyer levies

Changing product pricing to reflect how 
environmentally friendly products are

Phasing out the sale of gas 
and coal boilers

Electric vehicle subsidies

Increasing vegetarian/vegan
options in public food provisioning

Ensuring access to sustainable 
pension funds

Creating low traffic neighbourhoods

Higher taxes on red meat
and dairy products

Support | Oppose

49%

70%

39%

48%

45%

43%

43%

42%

24%

14%

20%

33%

36%

30%

39%

33%

Net support 
2021

Net support 
2022

+4 +25

+57 +56

+3 +19

+2 +15

= +9

+14 +13

-1 +4

+14 +9
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After considering the personal financial impact, only frequent 
flyer levies and changing product pricing still enjoy overall 
support

12

Base: 2022 - 16,160 UK adults aged 16+ per policy, 27 Oct – 2 Nov 2022. 
Q: If this policy meant that you personally … to what extent do you support or oppose it?
NB: 2021 figures will differ from previous releases as they show support for neutral policy framing, which was shown in the 2022 re-run.

Frequent flyer levies

Changing product pricing to reflect how 
environmentally friendly products are

Phasing out the sale of gas 
and coal boilers

Electric vehicle subsidies

Increasing vegetarian/vegan
options in public food provisioning

Ensuring access to sustainable 
pension funds

Creating low traffic neighbourhoods

Higher taxes on red meat
and dairy products

Support | Oppose

41%

54%

21%

27%

22%

31%

41%

33%

31%

28%

52%

54%

61%

45%

42%

46%

Net support 
2021

Net support 
2022

-4 +10

+27 +26

-39 -31

-28 -27

-39 -39

-11 -14

-10 -1

-7 -13
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Industrial transition
towards Net Zero
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Nearly all Captains are already improving the energy efficiency of 
their premises, increasing their share of renewable energy 
sources

21%

39%

41%

76%

78%

79%

87%

93%

30%

36%

35%

22%

16%

9%

10%

6%

45%

17%

21%

5%

7%

0%

1%

2%

7%

Investing in carbon capture and storage and/or in hydrogen fuel
switch

Changing your use of transport for supplies and distribution

Installing a low carbon heating system, e.g. heat pumps,
biomass or solar thermal, in any of your premises

Investigating ways to reduce the carbon emissions in your
supply chain

Changing your use of transport for travel (e.g. reducing business
air travel, incentivising low-carbon commuting across staff)

Minimising your solid waste and waste water

Increasing the share of renewable energy sources relative to
fossil fuels, in your energy consumption

Improving the energy efficiency of your premises

Already doing Plan to do in future Do not plan to Not applicable

Some businesses are making changes to help reduce or respond to environmental impacts. Is this something you have already done, 
plan to do in future, or do not plan to? (%)

Base: British Captains of Industry (107); Interviewed May – August 2021

Improving the energy efficiency of your premises          

Increasing the share of renewable energy sources relative 
to fossil fuels, in your energy consumption

Minimising your solid waste and waste water

Changing your use of transport for travel
Investigating ways to reduce the carbon emissions in your 

supply chain
Installing a low carbon heating system, e.g. heat pumps, 

biomass or solar thermal, in any of your premises
Changing your use of transport for supplies and 

distribution
Investing in carbon capture and storage and/or in 

hydrogen fuel switch
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Base: British Captains of Industry (107); Interviewed May – August 2021

Cost is the biggest barrier preventing Captains from 
taking actions to reduce environmental impact

15

Which, if any, of these might prevent your business from taking actions to reduce its environmental impact? (%)

7%

9%

18%

1%

2%

4%

7%

20%

21%
22%

25%

55%

Not relevant to my type of business

Other reason

We already operate in an environmentally sustainable way

Barriers to engaging staff in sustainability commitment or drive

Lack of board-level sustainability commitment or drive

Our customers are not concerned about environmental impacts

No business benefit to reducing environmental impacts

Operational risk of implementing changes

Lack of knowledge/skills around actions needed to reduce impact

Time to research or implement actions

Loss of competitiveness in our target markets

Cost of making changes
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Implications for industry & policymakers

17

Public support for net zero policies is fragile and 
influenced by perceptions of personal impact.

Net Zero policies and actions need to be 
affordable and fair to everyone and consider 
the views of those affected.

Understanding the public’s valid concerns about 
net zero policies and their implications is 
essential. Personal costs are important – and so 
are co-benefits.

Policy-makers should minimise the cost of such 
policy measures (but be honest about them) 
and communicate the benefits more strongly. 

The more policy and brand decision-makers can 
engage people with the issue, the more likely they 
are to be supportive of Net Zero policies and to 
see these as fair. Communication on diet should 
be prioritised, and all messaging should be 
tailored to different groups. 

Consider fairness factors in design and 
communication of Net Zero policies.

Consider who the influencers are.

Our Net Zero Living research indicated that 
engaging women (who are more active) on 
these policy measures could help influence 
others around them to shift.

To support the transition to Net Zero, there is a need to raise awareness of the societal transformations needed to 
reach Net Zero, their benefits and the costs of inaction.
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